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1. (…) “þéùÉÛ¶ÛÛ …ÛÜ¬ÛÙïõ ÜÈÛïõÛÍÛ¾ÛÛ× ¾ÛÛïëõ¤øá•Û …•Û©ýÛ¶ÛÛé ½ÛÛ•Û ½Û›÷ÈÛé ™öé.” …Û ÜÈÛµÛÛ¶Û¶Ûà ˜Û˜ÛÛÙ ïõÁõÛé. 6 

…¬ÛÈÛÛ 

  ÈÛé̃ ÛÛ¨Û …¶Ûé ¾ÛÛïëõ¤øá•Û ÈÛ˜˜Ûé¶ÛÛé ©ÛºõÛÈÛ©Û ÍÛ¾Û›ÛÈÛÛé. 

 (¼Û) ¾ÛÛïëõõ¤øá•Û¶ÛÛ ˜ÛÛÁõ(P) –Û¤øïõ ÍÛ¾Û›ÛÈÛÛé. 4 

…¬ÛÈÛÛ 

  ¾ÛÛïëõ¤øá•Û ïõÛýÛÛë¶Ûà ýÛÛþùà …Û¸Ûà, •Û¾Ûé ©Ûé ˜ÛÛÁõ ïõÛýÛÛë ÍÛ¾Û›ÛÈÛÛé. 

 (ïõ) ¼Û›ÛÁõ ¾ÛÛ×•Û¶ÛÛ ©Û«ÈÛÛé ÍÛ¾Û›ÛÈÛÛé. 4 

…¬ÛÈÛÛ 

  ¶ÛÛêµÛ ÅÛ”ÛÛé. ¸Ûæ̈ ÛÙ ¾ÛÛ×•Û …¶Ûé ÉÛæ¶ýÛ ¾ÛÛ×•Û 

 

2. (…) ¼ÛóÛÝ¶¦ø•Û …é¤øÅÛé ÉÛä× ? ¼ÛóÛÝ¶¦ø•Û¶ÛÛ ¸ÛóïõÛÁõÛé ŠþùÛÐüÁõ¨Û ÍÛÜÐü©Û ÍÛ¾Û›ÛÈÛÛé. 6 

…¬ÛÈÛÛ 

  ©ÛºõÛÈÛ©Û ÍÛ¾Û›ÛÈÛÛé : ›ÛÐéüÁõÛ©Û …¶Ûé ¸ÛóÜÍÛÜ±ù. 

 (¼Û) Ýïõ¾Û©Û Ü¶ÛµÛÛÙÁõ¨Û¶ÛÛ Š°éùÉÛÛé ÍÛ¾Û›ÛÈÛÛé. 4 

…¬ÛÈÛÛ 

  ¼ÛóÛÝ¶¦ø•Û¬Ûà •ÛóÛÐüïõ¶Ûé ¬Û©ÛÛ ºõÛýÛþùÛ ÍÛ¾Û›ÛÈÛÛé. 

 (ïõ) ›ÛÐéüÁõÛ©Û¶ÛÛ ïõÛé̂ ¸Û¨Û ™ö •ÛéÁõºõÛýÛþùÛ ÍÛ¾Û›ÛÈÛÛé. 4 

…¬ÛÈÛÛ 

  ÍÛ¾Û›ÛÈÛÛé : ¸Û¦ø©ÛÁõÅÛ“Ûà Ýïõ¾Û©Û ¶ÛàÜ©Û 

 

3. (…) •ÛóÛÐüïõ ÈÛ©ÛÙ̈ Ûæ×ïõ¶ÛÛ …ÛÜ¬ÛÙïõ ¸ÛÜÁõ¼ÛÇÛé ¤æ×øïõ¾ÛÛ× ÍÛ¾Û›ÛÈÛÛé. 6 

…¬ÛÈÛÛ 

  ÍÛ¾Û›ÛÈÛÛé. ”ÛÁõàþùà ¸Û™öà¶Ûà ÈÛ©ÛÙ̈ Ûæ×ïõ. 

 (¼Û) ¼Û›ÛÁõ ÜÈÛ½ÛÛ›÷¶Û¶ÛÛ ¸ÛÛ×̃ Û ºõÛýÛþùÛ ›÷¨ÛÛÈÛÛé. 4 

…¬ÛÈÛÛ 

  •ÛóÛÐüïõ ÈÛ©ÛäÙ̈ Ûæ×ïõ¶ÛÛ ¾Û¶ÛÛéÈÛíéßÛÛÜ¶Ûïõ ¸ÛÜÁõ¼ÛÇÛé ÍÛ¾Û›ÛÈÛÛé. 
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 (ïõ) •ÛóÛÐüïõ ÈÛ©ÛÙ̈ Ûæ×ïõ¶Ûé …ÍÛÁõ ïõÁõ©ÛÛ ÍÛÛ×ÍïèõÜ©Ûïõ ¸ÛÜÁõ¼ÛÇÛé¶Ûà ˜Û˜ÛÛÙ ïõÁõÛé. 4 

…¬ÛÈÛÛ 

  ¼Û›ÛÁõ ÜÈÛ½ÛÛ›÷¶Û¶ÛÛ ½ÛÛíé•ÛÛéÅÛàïõ …ÛµÛÛÁõÛé ÍÛ¾Û›ÛÈÛÛé. 

 

4. (…) ¼Û›ÛÁõ ÍÛ×ÉÛÛéµÛ¶Û …é¤øÅÛé ÉÛä× ? ¼Û›ÛÁõ ÍÛ×ÉÛÛéµÛ¶Û¶ÛÛ Š°éùÉÛÛé ÍÛ¾Û›ÛÈÛÛé. 6 

…¬ÛÈÛÛ 

  ©ÛºõÛÈÛ©Û ÍÛ¾Û›ÛÈÛÛé : ¼Û›ÛÁõ ÍÛ×ÉÛÛéµÛ¶Û …¶Ûé ¾ÛÛïëõ¤øá•Û ÍÛ×ÉÛÛéµÛ¶Û. 

 (¼Û) ¼Û›ÛÁõÜ’õýÛÛ(¾ÛÛïëõ¤øá•Û) ÍÛ×ÉÛÛéµÛ¶Û¶ÛÛ ©Û¼Û‘õÛ þùÉÛÛÙÈÛÛé. 4 

…¬ÛÈÛÛ 

  ¸Ûó©ýÛä«ÛÁõ …Û¸Û¶ÛÛÁõ¶ÛÛ …ÜµÛïõÛÁõÛé ÜÈÛÉÛé ¶ÛÛêµÛ ÅÛ”ÛÛé. 

 (ïõ) ¼Û›ÛÁõ ÍÛ×ÉÛÛéµÛ¶Û¾ÛÛ× ¶ÛíéÜ©Ûïõ©ÛÛ¶ÛÛ ¸ÛóÊ¶ÛÛé ˜Û˜ÛÛë. 4 

…¬ÛÈÛÛ 

  ¼Û›ÛÁõ ÍÛ×ÉÛÛéµÛ¶Û¶Ûà ¾ÛýÛÛÙþùÛ…Ûé¶Ûà ˜Û˜ÛÛÙ ïõÁõÛé. 

 

5. ¶Ûà˜Ûé¶ÛÛ ¸ÛóÊ¶ÛÛé¶ÛÛ ¤æ×øïõ¾ÛÛ× ›÷ÈÛÛ¼Û …Û¸ÛÛé. (þùÁéõïõ ¸ÛóÊ¶Û¶ÛÛé …éïõ •Ûä̈ Û) 14 

 (1) ‘¾ÛÛïëõ¤øá•Û ©ÛäÜÌ¤ø•Ûä̈ Û¶Ûä× ÍÛ›÷Ù¶Û ïõÁéõ ™öé.’ – ÍÛ¾Û›ÛÈÛÛé. 

 (2) ¾ÛÛïëõ¤øá•Û Ü¾ÛËÛ …é¤øÅÛé ÉÛä× ? 

 (3) ÍÛäÌÛä̧ ©Û ¾ÛÛ×•Û¶ÛÛé …¬ÛÙ ÍÛ¾Û›ÛÈÛÛé. 

 (4) ‘Ü¶ÛÉÛÛ¶Ûà’ …é¤øÅÛé ÉÛä× ? 

 (5) ¼ÛóÛÝ¶¦ø•Û¶ÛÛ ÈÛȩ́ ÛÛÁõà¶Ûé ¬Û©ÛÛ ªÛ¨Û ºõÛýÛþùÛ ›÷¨ÛÛÈÛÛé. 

 (6) Ýïõ¾Û©Û ¶ÛàÜ©Û¶Ûé …ÍÛÁõ ïõÁõ©ÛÛ ¸ÛÛ×̃ Û ¸ÛÜÁõ¼ÛÇÛé ›÷¨ÛÛÈÛÛé. 

 (7) ›ÛÐéüÁõÛ©Û¶Ûä ¾ÛÛµýÛ¾Û …é¤øÅÛé ÉÛä× ? 

 (8) •ÛóÛÐüïõ ÈÛ©ÛÙ̈ Ûæ×ïõ …é¤øÅÛé ÉÛä× ? 

 (9) ¼Û›ÛÁõ ÜÈÛ½ÛÛ›÷¶Û¶ÛÛ •Û¾Ûé ©Ûé ¼Ûé •ÛéÁõºõÛýÛþùÛ ›÷¨ÛÛÈÛÛé. 

 (10) ¼Û›ÛÁõ ÜÈÛ½ÛÛ›÷¶Û¶ÛÛ ÈÛ©ÛÙ¶ÛÅÛ“Ûà ˜ÛÛÁõ …ÛµÛÛÁõ¶ÛÛ ¶ÛÛ¾Û …Û¸ÛÛé. 

 (11) ¶ÛíéÜ©Ûïõ©ÛÛ¶ÛÛ ÅÛ“Û¨ÛÛé þùÉÛÛÙÈÛÛé. 

 (12) ¼Û›ÛÁõ ÍÛ×ÉÛÛéµÛ¶Û¶ÛÛ ¼Ûé ºõÛýÛþùÛ ›÷¨ÛÛÈÛÛé. 

 (13) •ÛóÛÐüïõ¶Ûà ”ÛÁõàþùà Ü¶Û¨ÛÙýÛ¶ÛÛ ©Û¼Û‘õÛ þÉÛÛÙÈÛÛé. 

 (14) ‘›ÛÐéüÁõÛ©Û ÈÛ•ÛÁõ¶ÛÛ ›÷•Û©Û¶Ûà ïõÅ¸Û¶ÛÛ ïõÁõÈÛà ¾ÛäÉïéõÅÛ ™öé.’ – ¤æ×øïõ¾ÛÛ× ÍÛ¾Û›ÛÈÛÛé. 

________ 
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1. (a) “Marketing plays an important role in economic development of the country.” – 

Discuss.   6 

     OR 

  Explain the difference between selling and marketing. 

 (b) Explain four (PS) components of marketing. 4 

     OR 

  Give a list of the functions of marketing and explain any four functions. 

 (c) Explain elements of market demand. 4 

     OR 

  Write a note on Full Demand and No Demand. 

 

2. (a) What is Branding ? Explain types of Branding with illustrations. 6 

     OR 

  Explain difference between advertising and publicity. 

 (b) Explain objectives of pricing. 4 

     OR 

  Discuss advantages of branding to the consumers. 

 (c) Explain any six limitations of advertising. 4 

     OR 

  Explain – Cost oriented pricing. 

 

3. (a) Discuss briefly economic factors affecting consumer behaviour. 6 

     OR 

  Explain – Post purchase behaviour. 

 (b) State five advantages of market segmentation. 4 

     OR 

  Explain psychological factors affecting consumer behaviour. 
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 (c) Discuss cultural factors affecting consumer behaviour. 4 

     OR 

  Discuss geographic bases of market segmentation. 

 

4. (a) What is marketing research ? Explain the objectives of marketing research. 6 

     OR 

  Explain differences between market research and marketing research. 

 (b) Explain the stages of marketing research. 4 

      OR 

  Give note on the rights of respondents. 

 (c) Discuss the ethical issues in market research. 4 

      OR 

  Discuss limitations of market research. 

 

5. Answer the following questions in short : (One mark is allotted to each question) 14 

 (1) “Marketing creates utility.” Discuss. 

 (2) What is marketing mix ? 

 (3) Give meaning of latent demand. 

 (4) What is marking ? 

 (5) Mention three advantages of branding to traders. 

 (6) State five factors affecting pricing.  

 (7) What is advertising media ? 

 (8) What is consumer behaviour ? 

 (9) Mention any two limitations of market segmentation. 

 (10) Give four names of behaviouristic bases of market segmentation. 

 (11) Mention characteristics of ethics. 

 (12) Mention two advantages of marketing research. 

 (13) Mention stages of consumer buying decision. 

 (14) “It is difficult to think of the world without advertising.” Discuss in brief.  

________ 

 


